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ncordia University Promotional Video Wins Top Honours at 
New York Festival 


MONTREAL / January 21, 1994 — Concordia University's promotional video, Rea/ 
Education for the Real World, has won top honours in the education category at 
the annual New York Festivals International Non-Broadcast Media Competition. 


The New York Festivals competition honours excellence in communications 
media. It attracts producers, distributors and local and network television 
outlets from around the world. This year's competition had 3,200 entries from 
34 countries, including some of the biggest names in the media, such as Jim 
Henson Associates, Disney, and advertising giant Saatchi and Saatchi. The 
second-place winner in the education category was a Scandinavian Airlines 
training video. 


The music for Concordia's 16-minute video was written by two undergraduate 
Students; the concept drafted by two graduate students and the video shot and 
produced by two Concordia alumni. The project was commissioned to support 
Concordia's student recruitment and fund-raising efforts. 


The fast-paced video strikes a balance between information and entertainment. 
It gives viewers a true sense of what Concordia is and what it has to offer. 
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